
 

 
 

Job Board Advertising Terms and Conditions 

For Standard and Featured/Promoted vacancy advertising packages 
 
These Terms and Conditions apply to organisations and individuals placing vacancy advertisements in a business or professional 
capacity. 
By submitting the booking form, you confirm that: 
Personal data provided through the booking form will be handled in accordance with ICF's privacy information for job board 
advertising and related administration. 
1. Authority 

You are authorised to place this vacancy advertisement on behalf of the organisation named and to commit that organisation to 
payment of the applicable advertising fee. 

2. Purchase of Advertising Services 
Submission of this form constitutes an offer to purchase the selected advertising package. 

A contract is formed when the Institute of Chartered Foresters (ICF) confirms acceptance of the booking or publishes the 
advertisement, whichever happens first. 

3. Accuracy of Information 
All information provided is complete, accurate and lawful. 

You are responsible for ensuring that the vacancy and all supporting information supplied to ICF comply with all applicable 
employment, equality and advertising laws and regulations. 

4. Advertising Content 
ICF reserves the right to make reasonable edits to formatting, layout and minor wording for consistency, clarity and house style, 
without materially changing the substance of the advertisement. 

ICF may refuse, withdraw or require amendment to any advertisement which, in its reasonable opinion, is inaccurate, misleading, 
discriminatory, unlawful, offensive, or inconsistent with the Institute's values and professional standards. 

5. Equality and Professional Standards 
ICF reserves the right to refuse vacancies that appear inconsistent with applicable equality legislation or the Institute's 
commitment to professional, ethical and inclusive practice. 

6. Publication and Package Features 
ICF will endeavour to publish advertisements within the timescales stated in the vacancy advertising service information but does 
not guarantee publication by a specific date or time. 

Publication may be delayed where additional information or clarification is required. 

The features included in each advertising package are those described at the time of booking. ICF reserves the right to make 
minor operational changes provided that the overall nature and value of the package are not materially affected. 

7. Fees and Payment 
An invoice will be issued following receipt and acceptance of the booking. 

All fees are payable in accordance with the invoice terms and are subject to VAT at the prevailing rate. 

8. Cancellations and Refunds 
Advertisements may be cancelled before publication by contacting ICF as soon as possible and before the advertisement goes 
live. 

ICF reserves the right to charge reasonable administrative costs where significant processing work has already been undertaken 
before cancellation. 

Once an advertisement has been published, fees are non-refundable except where publication has not occurred due to an error 
on the part of ICF. 

No refunds will be provided where an advertisement is withdrawn early at the advertiser's request. 

9. No Guarantee of Outcome 
ICF does not guarantee any level of response, number of applications, quality of candidates, or recruitment outcome arising from 
the advertisement. 



 
 

10. Intellectual Property 
By submitting advertising content, including logos and images, you confirm that you have the necessary rights and permissions to 
permit ICF to publish such material in connection with the vacancy advertisement. 

12. Limitation of Liability 
Nothing in these Terms and Conditions limits or excludes any liability that cannot legally be limited or excluded. 
Subject to the above, ICF's total liability in connection with the advertising service shall not exceed the fee paid for the relevant 
advertisement. 

11. Governing Law and Enquiries 
These Terms and Conditions are governed by the laws of Scotland. If you have any questions or concerns about the advertising 
service, please contact ICF using the contact details provided with the booking form. 
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